\

NATURALAPRODUCTS
consultin® institute



As a consultant since 1998, Bob Burke providestaste in strategic planning, growth strategie#tjngrsales, marketing and business
plans, budgeting, pricing, building distributiompker selection and management, organizationalldpreent, strategic options, export
plans, branding and trade spending managemens &lsa the co-author and co-publisher ofta¢ural Products Field Manual, Fourth
Edition, Staking out Space on the Supermarket ShrediThe Sales Manager’'s Handbook

Prior to consulting, Bob was with Stonyfield Farmgart for 11 years as Vice President, Sales & QaegadDevelopment and Vice
President, Marketing & Sales. He has held markgiomgitions with Colombo, Inc. and Sperry Top-Sidgb received an MBA from
Babson College.

Clients: Have had the privilege of working with exciting cpamies such as: Annie’s Homegrown, Oregon Chaigd&rsy of Hanover,
United Natural Foods, No Pudge!, Kraft Foods, Bayensumer Care Division, ConAgra, Kellogg’s, Gehstiis, Stacy’s Pita Chips,
Kettle Cuisine, Small Planet Foods, New Hope Natuiedia, Bushes Beans, Nantucket Offshore/Stirsimgsnaculate Baking, Dr.
Bronner’s Magic Soaps, Dancing Deer Bakery, The Naientist, Rice Select, EcoFish, PMO Wildwood; Slohnson, Blake’s All
Natural Foods, Lesser Evil Brand Snack Co., TheocGlate, The Jane Goodall Institute, Kashi andrsthe

He currently serves as on outside director for @teld Farm, Stirrings, EcoFish, Nutrabella, Pulmaéwildwood and tsp Spices, Inc. He
also serves on the board of directors of the NASHE National Association of the Specialty Food Erad

Bob was named one of the "Top 25 Business Buildketise Natural Products Industry for the last 2&rgé by Natural Foods Merchandiser
Magazine.

Bob has been qualified as an expert witness inr&deurt on the subject of the sales and marketfntatural, organic and specialty
products. He recently authored the NASFT's WhitgelPan Trade Promotion.

Bob also runs full day seminars on “Becoming a niffective Sales Manager in the Natural and Spgc@hannel” Please see
www.NPClnstitute.com for more information.

Contact: 978-975-990Z0b@NaturalConsulting.com
8 Cobblestone Lane, Andover, MA 01810 Websites: www.NPClinstitute.com www.NatConsulting.com










CHARLTON HESTON  LEIGH TAYLOR-7OUNG

S[]"u"LENTE GREEN

It's the year 20EE... People are still the same.
They'll do anything to get what they nead.
And they need SOYLENT CGREEN.
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Source: Nielsen Trend Reports , Consumer Insight, Inc. 2009. Facts, Figures and the Fture
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Source: Nielsen Trend Reports , Consumer Insight, Inc. 2009. Facts, Figures and the Future
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GRAINS | SPICES

BAKING

J<.&7 1"






3 G3 %!
1 $% (

1$$ 3 G
vl "ox?
#7 "
A=#* A*#*
$#

MyCHELL

DERMACEUTICAI




M “ @)
"G - $0 2.8 Times More 8 Times More
$ #& I Antioxidants Than Omega-3 Than
$ 33 C # & Fomegranates ‘! Atlantic Salmon B
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OG 1Q$ " 14 & Times More
' Calcium Than Iron Than
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! ! 0 1.1 Times More 15 Times More
_G ! Fiber Than Magnesium Than
0 $ Al Bran Broccali
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Organic » Vegan s« Dairy, Soy & Gluten-Free ¢» Low Glycemic
The first frozen dessert made from organic coconut milk and Organic agave syrup

PURELY
DECADENT.
CoCONUT MILK
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Seventh Generation’s line of 2X Laundry Liquids zoomed
to the top of the sales charts immediately after introduction.
Free and Clear 100 ounces is #1 in the household cleaners
category.

E-cloth by TADgreen, a premium
microfiber cleaning cloth that
offers superior cleaning with just
water.
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Natural Products Field Manual
Now — Newly revised, updated, expanded Fourth Edhtio

1"$ 0O 0%
! )
$ 1" g "
& $! 1G5 !
$ 3 G $
! |
1%
I $
% $"0 |
| $$ 1 0
5 $ L $
$ % !
1B2(
A:*
/$ $




